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Admira Analytics is an audience and traffic measurement solution for 
Digital Signage, Smart Retail and connected buildings. It is a modular 
suite of tools designed to know the user or consumer of a digital circuit, 
as well as their preferences. It uses the Admira Platform to collect, 
analyze and display the data in a clear and visual way.

ALL ASPECTS OF YOUR BUSINESS IN DETAIL

Consumer

Identify your audience: 
demographics, consumer 
preferences, costumer behavior 
at the point of sale...

Contents

It quantifies the effectiveness 
of the advertising campaigns: 
number of impacts, retention 
time, return on investment...

Point of sale

Know the performance of your 
stores: public traffic, peak hours, 
hot spots...

Products

Identify the articles with the 
most interest generated and 
the relationship between them, 
and identify their type of target 
audience.

GIVE INTELLIGENCE TO YOUR ESTABLISHMENTS

Hypersegmentation

Recognize your customers 
individually, and give them a 
unique experience with the 
emission of personalized 
content and the activation of 
connected devices.

Customer Journey

Identify the route of your 
customers inside your stores, 
as well as their behavior and 
purchasing habits with your 
articles and products.

Cross & Up Selling

Identify trends and correlations 
between different products, get 
recommendation systems and 
increase the purchase ticket.
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Choose your favorite solution

VIDEO ANALYTICS

SCENE ANALYSIS
Number of people who walf in 
front of the camera, look inside 
the store or at the screens.

FACE TRACKING
Monitoring of the client’s face, 
attention time, position and 
distance from the screen.

DEMOGRAPHIC 
CLASSIFICATION
Audience segmentation by 
gender and age range: child, 
youth, adult, senior.

RADIO ANALYTICS

NUMBER OF VISITORS
Number of people accessing the 
establishment.

PERMANENCE TIME
Time that each person has 
stayed in the analyzed area.

RECURRENCE
Times that each connected 
person returns to the 
establishment.

OBJECT ANALYTICS

PUBLIC PREFERENCES
Interest of the public for each 
product. Time and times of 
interaction with samples.

POTENTIAL CUSTOMER BY 
PRODUCT
Classification by gender, age 
range, etc.

PRODUCT CORRELATION
Trends between different 
products to optimize sales.

SOCIAL WIFI

CUSTOMER IDENTIFICATION
Customer profile identification 
by login with social networks or 
form.

HYPER-SEGMENTED 
ADVERTISING
Personalized campaigns 
according to social profile.

REMARKETING
Registration of visitors in CRM, 
allowing to know the devices 
that repeat visits.

STORE HEAT MAP

HEAT MAP
Identification by points of the 
areas of greatest interest to 
consumers.

TRAFFIC ANALYSIS
Calculate the route and volume 
of traffic of consumers in the 
different areas of the POS.

SEGMENTED ADVERTISING
Personalized campaigns in each 
area according to the route and 
volume of traffic.

PEOPLE COUNTING

PEOPLE COUNT
Record of people traffic to 
measure the performance of 
POS and campaigns.

CAPACITY CONTROL
Record of entry and exit of 
people to keep the health 
recommendations.

ESTIMATION OF TRAFFIC
Record of busiest days and peak 
hours to optimize personnel 
management.
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Collect, analyze and visualize 
all the data

ALL THE DATA ON THE ADMIRA 
PLATFORM

Viewing metrics in the Dashboard section of the 
Admira Platform. Integration with the rest of the 
sections of the platform to optimize the execution 
of actions and save time in the processes. 
Visualization in configurable panels and modular 
widgets with dynamic tables, maps and graphs.

DATA EXPORT AND REPORTING

Extractable report in CSV spreadsheet format for 
analysing it externally or presentation to the client. 
Detail by point of emission and content. Report 
configuration based on KPIs. Comparisons 
between reports for analysis segmented by point 
of sale or issue.

.

DISPLAY OF METRICS IN EXTERNAL 
DASHBOARD

External control panel, not integrated into the 
Admira Platform, to guarantee the privacy 
and security of the project. Personalized and 
configurable visualization of metrics and KPIs 
based on the traffic and audiences of the different 
connected points.

PRIVATE AND SECURE CONNECTION 
WITH OWN SYSTEMS VIA API

Private connection of the platform via API with 
the company’s information systems, to export 
the data in real time and cross it with their own. 
Analysis and visualization in global panels of 
private login.



5 Admira Analytics Suite

Optimize your digital 
resources to the maximum

SOCIAL
WIFI

RADIO 
ANALYTICS

VIDEO 
ANALYTICS

PEOPLE 
COUNTING

HEAT
MAP

OBJECT 
ANALYTICS

Description WIFI Store traffic 
potential

Audience, 
attention and 
demographics

Number of 
people in the 

store

Store traffic:
concentration 

points, less 
traffic

Public pre-
ferences for 

each product

Hardware Access point WIFI FHD camera 360 camera RFID reader 
and tags

Location In the middle of the store Window or 
screen

In the middle of the store,
on the roof

On objects or 
products

Combine different solutions and multiply your business data

Video + Radio Analytics

Combine demographic 
identification with recurrence of 
visits.

Video + Object Analytics

Demographic identification of the 
potential buyer for your different 
products.

Radio + Object Analytics

Measurement of identified 
person’s interest in a 
product, by combining 
object measurement with 
recurrence.

Social WIFI
+ Video Analytics

Detailed identification of the 
visitors of your establishment.

People Counting
+ Video Analytics

Maximum control of the level of 
capacity in the establishment.

Heat Map + People Counting 
+ Radio Analytics

Maximum tracking of traffic in 
the establishment.

Maximum flexibility and compatibility for your project

Admira Analytics is hardware-agnostic, you can can 
work with all types of devices from the main brands 
on the market: screens, cameras, sensors, chips...

In addition to that, Admira Analytics can host and 
use the main solutions about video-analytics, radio-
analytics, etc.



About Admira Digital Networks, SL
Admira is the leading Spanish digital signage and retail analytics company. We provide advanced intelligence services and innovative 
digital signage and audience analytics functionalities in all sectors: airports, shopping centers, luxury stores, pharmacies, cinemas, 
corporate offices, supermarkets and outdoors. Our 15 years of experience guarantee us as the best digital transformation partner 
applied to digital signage.

For more information, visit www.admira.com.

About Plataforma Admira
The Admira Platform is cloud solution owned by Admira Digital Networks SL. It works with a SaaS (Software as a Service) model, and 
is designed to manage digital signage circuits and retail analytics. Its purpose is to connect technologies to the internet in order to 
improve experiences at the point of contact with the consumer and maximize the return on such initiatives.

The Admira Platform has more than 40,000 connected points for more than 250 clients in more than 50 countries. Its platform 
generates the highest data traffic in retail with the highest levels of security and emission. It is also the main advertising circuit 
management platform in Spain.

For more information, visit www.admiradigitalsignage.com.

Legal note

The specifications and designs described in this document may undergo variations and modifications with respect to the service finally 
provided. Designs shown may be approximate or simply illustrative. Admira Digital Networks is not responsible for any confusion or 
misunderstanding caused by people outside the organization.
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Admira Digital Networks SL
C/ Santa Rosa 4, bajos - 08012 Barcelona (Spain)
Phone: (+34) 93 415 09 30 - Email: info@admira.com
www.admira.com


